€-ISSN: 2623-0089

BASKARA: Journal of Business and Entrepreneurship
Journal homepage: https://jurnal.umj.ac.id/index.php/baskara

Vol. 7, No. 2, April 2025, Pp. 144-155

Check for
updates

Approach

Determination of the Decision to Use Maybank Securities
SOTS on UIN Sumatera Utara Students with the UTAUT

Nadzira Putri Andani*!, Muhammad Lathief Ilhamy Nst?, Muhammad Ikhsan Harahap?®
1, Fakultas Ekonomi dan Bisnis Islam, UIN Sumatera Utara, Indonesia
2, Fakultas Ekonomi dan Bisnis Islam, UIN Sumatera Utara, Indonesia
3, Fakultas Ekonomi dan Bisnis Islam, UIN Sumatera Utara, Indonesia

Article Info

Keywords:

UTAUT Determinants, Decision to Use, SOTS,
Investment

Article history:
Received : 4 February 2025
Revised : 2 March 2025
Accepted .4 April 2025

Available online : 30 April 2025

Cite:

Andani, N. P., Nasution, M. L. |., & Harahap, M.
1. (2025). Determination of the Decision to Use
Maybank Securities SOTS on UIN Sumatera
Utara Students with the UTAUT Approach.
BASKARA: Journal of Business and
Entrepreneurship,  7(2), 144-155. DOI:
10.54268/baskara.v7i2.25850

*Corresponding author:
Nadzira Putri Andani

E-mail address:

Abstract

This study aims to analyse the factors influencing the decision of UIN Sumatera
Utara students to use the Sharia Online Trading System (SOTS) of Maybank
Securities using the Unified Theory of Acceptance and Use of Technology
(UTAUT) approach. This model includes variables such as performance
expectancy, effort expectancy, social influence, facilitating conditions, and an
additional variable of Islamic financial literacy as a factor that may influence
usage decisions. The research employs a quantitative approach with an
associative research design. Primary data was collected through surveys
distributed to UIN Sumatera Utara students who are clients of Maybank
Securities. The research sample was determined using the Slovin formula,
resulting in 89 respondents. Data analysis was conducted using validity and
reliability tests, classical assumption tests, and multiple linear regression
analysis with the assistance of SPSS software. The results indicate that
performance expectancy, social influence, and Islamic financial literacy
significantly affect the decision to use SOTS Maybank Securities. Conversely,
effort expectancy and facilitating conditions do not have a significant influence.
Simultaneously, the variables in the UTAUT model contribute 70.1% to the
decision to use SOTS, while other factors beyond this research model
influence the remaining 29.9%. These findings suggest that improving Islamic
financial literacy and encouragement from the social environment can enhance

nadiraandani@gmail.com students' interest in using digital-based Sharia investment services.

INTRODUCTION

In this digital era, financial technology (fintech) has become an inseparable part of human life
(Lutfillah et al., 2024). The development of the level of financial inclusion in Indonesia until this year has
recorded significant developments. Based on data from the Indonesian Central Securities Depository (KSEI),
it was recorded that as of May 2024, the number of SID (Single Investor Identification) in Indonesia had
reached 12.94 million users (KSEI, 2024). This SID itself is a card system that identifies an investor's data.
This also shows a real improvement in the growth of the Indonesian capital market. Not only that, but the
development of the Sharia capital market also recorded this. This development can be seen from the
emergence of a Sharia-compliant stock trading transaction system. The Sharia Online Trading System (SOTS)
is an online platform. This trading platform aims to facilitate digital stock transactions that comply with Sharia
law for investors. Fatwa Number 80 of 2011 Concerning the Application of Sharia Principles in the Equity
Trading Mechanism in the Stock Exchange's Regular Market has fulfilled this trading service's capabilities.
The Sharia Online Trading (SOTS) method buys and sells shares that operate according to Sharia rules. So
far, 17 securities companies have implemented this transaction system, including Maybank Securities
(Nasution, 2018). The presence of an online Sharia trading system. This seeks to digitally, easily, concisely,
and safely facilitate sharia stock transactions for investors.
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In 2011, the Sharia Online Trading System (SOTS) was introduced. Where the presence of this system
certainly makes it easier for investors to transact sharia stocks digitally. According to data from the Indonesian
Central Securities Depository (KSEI), investors in Indonesia are dominated by Gen Z and Millennials, under
30 years old, with a percentage of 57.26%. This indicates that this generation is more sensitive to the
development of digitalization. Moreover, they must be familiar with one of the digital stock trading facilities,
especially the Sharia Online Trading System (SOTS). However, based on an initial survey by researchers, not
all young people, in this case, UIN Sumut students, understand how to use the Sharia Online Trading System,
especially this Maybank Securities SOTS. At UIN North Sumatra, the total Securities Accounts as of
September 2024 amounted to 821 RE with a transaction amount of IDR 88,296,654, - which is still relatively
small for the period and many securities accounts.

Table 1. Data on the Number of Maybank Securities Customers at UIN North Sumatra 2024

Period Number of Securities Total Securities Account
Account Openings Opening
April 2024 37 RE 553 RE
Mei 2024 96 RE 649 RE
June 2024 42 RE 691 RE
July 2024 17 RE 708 RE
August 2024 60 RE 768 RE
September 2024 53 RE 821 RE

Source: UINSU GIS Data Processing

According to research by (Ananda Dwi Cahya, 2022), the UTAUT Theory identified the determinants
of expectations, business expectations, social influences, and supporting conditions that impact these elements
that influence interest or decisions to use technology. In addition, according to (Fauzi Arif Lubis, Nurwani,
2023), performance expectations, business expectations, social impact, and values are the main elements
influencing investor decisions in utilizing Sharia SOTS. However, research by (Soemitra et al., 2022) states
that there is no influence of Expectations on performance, efforts, and conditions that facilitate interests are
essential variables—alternatively, decisions to use SOTS. Based on the phenomenon, researchers are
interested in seeing how the measure of technology acceptance in the younger generation, especially Maybank
Securities Customers at UIN North Sumatra, towards SOTS Maybank Securities by using UTAUT is an
abbreviation of the Integrated Theory of Acceptance and Use of Technology. This study aims to determine
the influence of the Sharia Financial Literacy variable together with the variables Performance Expectancy,
Effort Expectancy, Social Influence, and Facilitating. Conditions of the UTAUT theory of choice for working
on the Sharia Online Trading System (SOTS) Maybank Securities on UIN North Sumatra Students.

LITERATURE REVIEW

Decision on Use

This Decision variable uses the UTAUT theory. Consumer acceptance of technology towards digitalization
is evaluated by applying the UTAUT methodology, which stands for Unified Theory of Acceptance and Use
of Technology. Venkatesh created this approach paradigm in 2003. Venkatesh stated that this model aims to
see user intentions towards information developments and subsequent user behaviour (Dewi, 2024).
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According to (Andri Soemitra, 2018), UTAUT s considered a superior theory in predicting technology
adoption because it can explain 70 per cent of the variability in behavioural intentions and 50 per cent in usage
behaviour. The UTAUT approach theory is expected to be a valuable tool for technology administrators in
assessing the potential success of new technology deployment and helping them understand the elements that
influence technology adoption goals and steps to increase system usage. Besides that, according to (Fatimah,
2024), This UTAUT theory is much more effective and credible because it combines several theories, namely
TRA, TPB, TAM and SCT.

According to (Mareta et al., 2024), Making a usage decision involves integrating knowledge to

generate various alternative behaviours and choosing one. In contrast, usage choices are a series of actions
customers take to determine whether to use a product, depending on several factors (Agus Marimin, Abdul
Haris Romdhoni, 2015). Therefore, the usage decision results from consumer selection from several available
options for a particular product or service by considering specific aspects. Where consumers expect effective
use of the product or service, according to (Pradana & Sumiyana, 2023), Decisions on the investment itself
include decision-making starting from explaining the objectives, exploring alternatives and analyzing options
with low costs and comparable benefits for the future.

Performance Expectation

The level of user assurance that performance will be improved by using a job information system is known
as performance expectancy, and it is the strongest predictor of intention to use technology and is significant
on all measures. According to (Aryawan & Valdez, 2024), There are two indicators in this variable, namely
the perception of use, which measures how much function and usefulness a system has in improving the user's
work and the expectation of results, which measures how much benefit the user feels from using a system in
their life.

Effort Expectancy

According to Effort Expectancy, usability impacts how information technology is used. Because of its ease
of use, information technology will make people feel that there are advantages to its system and that they are
comfortable using it (llyas et al., 2022). Besides that, (Fatimah, 2024), pun states that users' comfort level
when using a technology is called Effort Expectancy. There are two indicators in this variable, namely ease
of service, which measures the extent to which users feel that the services provided by the platform are easy
to access and use and speed of use, which measures how quickly and easily users can understand how to use
the services or features available on the platform.

Social Influence

(Fadhila Amri, 2019) states that social influence is the user's view of the surrounding environment when using
technology; this identifies how much social influence the user has on the intensity of use of existing
information technology. People around the user have the potential to provide suggestions or recommendations
for the use of a new system. According to (D. Yadi Heryadi et al., 2023), The indicators of this variable are
subjective norms and social influence.
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Facilitating Condition

As stated by (Sapthiarsyah & Junita, 2024), the facilitating condition variable measures how much the
facilities a technology provides can support user interest in using it. The presence of facilities such as
smartphones or adequate networks can influence the decision to use a digital system; according to (Nurul
Aulia Dewi, Alika Hariani, 2023), there are two indicators in this variable, namely Perceived Behavioral
Control which refers to the extent to which individuals feel they have control over the use of services. If
someone feels they have the means and capacity to do so using the platform, they will be more likely to do
so. Other indicators, namely Service Feature Facilities, include the infrastructure, tools, and support available
for users to use the service effectively.

Knowledge of Islamic Finance

Islamic financial literacy refers to Islamic financial knowledge, namely the ability to identify financial
services and products that comply with Islamic law and distinguish Islamic banks from other banks. As
expressed by (Agus Marimin, Abdul Haris Romdhoni, 2015), Financial literacy includes understanding the
value of money, savings and loans, insurance and investment. In addition, this literacy also consists of the
ability to influence individual decisions in economic matters based on Sharia principles (Fadillah &
Suryomurti, 2024). Sharia financial literacy in this context refers to the ability to manage funds according to
Islamic principles by applying financial knowledge, competence, and behaviour. A person will be better able
to allocate their funds if they have more information and manage the funds as well as possible. According to
(Siti Nurhalita & Imsar, 2022), Financial literacy is very important to improve because it will affect a person's
investment interest. The indicators for this variable are Basic Understanding of Savings and Investment
Management and Financial Management.

Sharia Investment

In Islamic Economics, the investment must avoid elements prohibited by religion, namely usury, mayshir,
and gharar and comply with the rules of figh muamalah. (Desi Nurmaida, 2017) There are and must be
Islamic principles, including halal and transparency, justice and the prohibition of fraud (Ibrahim, 2023).
The purpose of investment is to gain profit by increasing asset value. There are several bases in the Qur'an
regarding the permissibility of making investments, one of which is stated in Surah Al-Hasyr Verse 18,
where this verse explains that the next generation should become a strong and alert generation, not a
generation that is weak spiritually or materially (Hartono, 2022). In addition, the concept of investment is
also explained in Surah An-Nisa verse 9. This verse emphasizes the importance of investing in creating a
strong generation regarding intelligence, physical development, and faith.

METHODS
Associative research and quantitative research methodology are combined in this study. Associative

research aims to find a correlation between two or more variables. The Unified Theory of Acceptance and
Use of Technology, or UTAUT model, is used in the conceptual framework of this study to investigate the
following impacts on the decision to use the Maybank Sekuritas Sharia Online Trading System (SOTS) as
dependent variables: Expectancy of performance, effort, social influence, and enabling circumstances. In
addition, the addition of the Sharia Financial Literacy variable is also utilized as an independent variable. The
essential data used in this study were collected through the distribution of surveys using the Google Form
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example to research participants, including UIN North Sumatra students who have joined Maybank Sekuritas
as clients. The sample was collected using the Slovin formula.

N

n= 1+N(e)?
821
n= 14821 (10%)2
821
n= 9.21 = 89,14 rounded up to 89

The sampling method used is associative research, and quantitative research methodology was
combined in this study. Finding correlation Associative research aims to establish a relationship between two
or more variables. The conceptual framework of this study uses the Unified Theory of Acceptance and Use
of Technology (UTAUT) model to investigate how the components of these factors affect it. The goal is to
present research findings in tabular form against the actual data that has been collected. Analysis Method
Multiple linear analytical approaches are used in this study. To learn more about the UTAUT determinant
model for performance expectations, effort expectations, social influences, and conditions that facilitate the
inclusion of the Islamic Financial Literacy variable influencing the choice to work on the Islamic Online
Trading System (SOTS), the statistical analysis of this study uses the SPSS Maybank Securities test tool.

RESULT AND DISCUSSION
Research Instrument Test Results

Table 2. Validity Test

Variable Question Items | R Count | R Table | Information
X1 (Performance Expectancy) Question 1 0,853 0,243 Valid
Question 2 0,909 0,243 Valid
Question 3 0,909 0,243 Valid
X2 (Effort Expectancy) Question 4 0,948 0,243 Valid
Question 5 0,945 0,243 Valid
X3 (Social Influence) Question 6 0,772 0,243 Valid
Question 7 0,724 0,243 Valid
Question 8 0,789 0,243 Valid
X4 (Facilitating Condition) Question 9 0,889 0,243 Valid
Question 10 0,887 0,243 Valid
Question 11 0,806 0,243 Valid
X5 (Sharia Financial Literacy) Question 12 0,863 0,243 Valid
Question 13 0,834 0,243 Valid
Question 14 0,864 0,243 Valid
Y (Usage Decision) Question 15 0,833 0,243 Valid
Question 16 0,852 0,243 Valid
Question 17 0,846 0,243 Valid
Question 18 0,841 0,243 Valid

Source: Researcher Processed Data (2024)
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Table 3 above illustrates this R Calculation > 0.243 from the R Table. As a result, each question item
is indicated as valid and ready to be tested for further research.

Table 3. Reliability Test

Variable Reliabilities Cronbach Information
Coefficient Alpha
Value
X1 (Performance Expectancy) 3 0, 870 Reliable
X2 (Effort Expectancy) 2 0,884 Reliable
X3 (Social Influence) 3 0,636 Reliable
X4 (Facilitating Condition) 3 0, 826 Reliable
X5 (Sharia Financial Literacy) 3 0, 813 Reliable

Y (Usage Decision) 4 0, 861 Reliable
Source: Researcher Processed Data (2024)

If the Cronbach Alpha findings in the reliability test are higher than 0.60, then the data is considered
reliable. Given that the Cronbach Alpha score in the previous table is higher than 0.60, the study's statement
can be considered dependent.

Classical Assumption Test

Table 4. Normality Test

Unstandardized Residual

N 89
Normal Parameters®® Mean .0000000

Std. Deviation 1.41668499
Most Extreme Differences Absolute .082

Positive .075

Negative -.082
Test Statistic .082
Asymp. Sig. (2-tailed)° .189¢

Source: Researcher Processed Data (2024)

Data is considered normal if the significance threshold is higher than 0.05. It can be concluded that
the data is regularly distributed because the significance value in the table above is 0.189 more than 0.05
(0.189 > 0.05).
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This is an open access article under the CC BY SA license. (https://creativecommons.org/licenses/by-sa/4.0/)




BASKARA: Journal of Business and Entrepreneurship 7

Table 5. Multicollinearity Test

Unstandardized Standardized
Coefficients Coefficients  |Collinearity Statistics
Model B Std. Error Beta Tolerance| VIF
1 (Constant) -1.791 1.261
TOTAL X1 319 121 .236 424 2.359
TOTAL_ X2 -.145 172 -.078 .396 2.525
TOTAL_X3 592 121 .358 .631 1.584
TOTAL_X4 271 .138 215 .287 3.480
TOTAL_X5 .364 134 272 .339 2.950

Source: Researcher Processed Data (2024)

Data can be immune to multicollinearity problems if the tolerance value is less than 0.10 while the
inflation factor variable (VIF) value is below 10. Because the VIF value is less than 10 and the tolerance value
is more significant than 0.10, the evaluated data can be regarded as free from multicollinearity problems.

Linear Regression Analysis
Finding the relationship, the purpose of multiple linear analysis is to establish a relationship between the

independent and dependent variables. Here are the test results:

Table 6. Linear Regression Analysis

Model Koefisien Regresi | Sig.

Constant -1.791 159
X1 (Performance Expectancy) 319 .010
X2 (Effort Expectancy) -.145 401
X3 (Social Influence) 592 <,001
X4 (Facilitating Condition) 271 .052
X5 (Sharia Financial Literacy) .364 .008

Source: Researcher Processed Data (2024)

Based on Table 7, the following formula analysis can be used for multiple linear regression formulas:
Y =-1.791 + 0.319X1 + (-0.145)X2 + 0.592X3 + 0.271X4 + 0.364X5+ e
So, the interpretation of the equation above is as follows:

1. The value of the dependent variable Decision to Use is indicated by a constant of 1.791. This value
indicates that the Decision to Use variable will have a value if the independent variable is zero or
constant. 1.791.

2. Based on the regression coefficient of the Performance Expectancy variable (X1), equal to 0.319, if all
other factors remain the same, a one-unit increase in the Performance Expectancy variable will result in
a 0.319 increase in the Decision to Use value.
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3. The regression coefficient X3 (Social Influence) of 0.592 indicates an increase in the variable by one
unit. If all other factors remain the same, Social Influence will increase the Decision to Use score by
0.592 units.

4. If all other variables remain the same, then the Decision to Use value will increase by 0.271 units for
each unit increase in line with the Facilitation Condition variable. The regression coefficient X4
(Facilitation Condition) is 0.271.

5. With a regression coefficient of 0.364 for X5 (Sharia Financial Literacy), a one-unit increase in the
Sharia Financial Literacy variable will cause a 0.364-unit rise in the value of the Decision to Use Sharia
Financial Literacy.

Hypothesis Testing
Table 7. Results of the Determination Coefficient Test (R Square)

Adjusted R Std. Error of the
Model |R R Square  [Square Estimate

1 8472 .718 701 1.459

Source: Researcher Processed Data (2024)

The R Square test is a test that determines the extent to which independent variables affect dependent
variables. The Modified R Square value is 0.701, as seen in the test table above. This shows that the variables
Social Influence (X3), Performance Expectancy (X1), Effort Expectancy (X2), Facilitating Condition (X4),
and Sharia Financial Literacy (X5) all influence 7.1% of the Decision to Use variable (Y). Other independent
variables that were not studied influenced the remaining 29.9%.

Table 8. Results of Simultaneous Effect Test (F Test)

Model Sum of Squares df Mean Square F Sig.

1 Regression 448.620 5 89.724 42.166 <,001°
Residual 176.616 83 2.128
Total 625.236 88

Source: Researcher Processed Data (2024)

Simultaneous influence of factors The F test can be used to determine whether the variable Y is
independent or not. The calculated F value based on the test data obtained is 42.166. If the significance value
is less than 0.05, then variable X is suspected to have a significant and simultaneous influence on variable Y.
Based on the data test results, the significance value of 0.001 is less than 0.05. Thus, the variable X studied
significantly influences Y.
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Table 9. Results of Partial Influence Test (T-Test)

Model t Sig.

TOTAL_X1 2.639 .010
TOTAL_X2 -.843 401
TOTAL_X3 4.876 <,001
TOTAL_X4 1.972 .052
TOTAL_X5 2.716 .008

Source: Researcher Processed Data (2024)

An independent variable significantly influences the dependent variable if its significance value is less
than 0.05. In addition, the calculated t value> t table (1.992)

1.

Effect of T-Test of Variable X1 (Performance Expectancy) on Variable Y (Usage Decision) It is
evident from the test results above that the value is quite large. X1 is less than 0.05, which is 0.10
and calculated t (Usage Decision) Effect of T-Test of Variable X2 (Effort Expectancy) on Variable
Y (Usage Decision)

The significance value of X2 is 0.401, and the calculated t is above 0.05, as seen from the test
results above. Y (Usage Decision).

Effect of T-Test of Variable X3 (Social Influence) on Variable Y (Usage Decision) From the test
results above, it can be seen that the significance value is smaller than 0.05, indicating that t
Calculate X3 is more significant than t Table. 0.001, which is 4.876 > 1.992, it can be concluded
that (Usage Decision)

Effect of T-Test of Variable X4 (Facilitating Condition) on Variable Y (Usage Decision) The
significance value of X4 is 0.052, less than 0.05. and the calculated t can be seen from the test
results above Y (Usage Decision)

Effect of T-Test of Variable X5 on Variable Y (Usage Decision), (Sharia Financial Literacy) From
the test results above, as can be observed, the significance value of X5 is less than 0.05,
significantly 0.008. The calculated t of variable X5 Variable Y (Usage Decision) is significantly
influenced by (Sharia Financial Literacy).

The discussion are as follows

1. Influence of Performance Expectancy on Usage Decision
Based on the research findings, the Performance Expectancy variable significantly influences the
decision to use the Sharia Online Trading System (SOTS) Maybank Securities. This finding aligns with
(Rusdi etal., 2022), who stated that performance expectancy plays a crucial role in technology adoption.
In the context of SOTS, users who expect improved efficiency and ease of transactions are more likely
to use the system. This is also supported by (Laturette et al., 2021), who emphasized that performance
expectancy positively impacts the intention to adopt financial technology.

2. Influence of Effort Expectancy on Usage Decision
The study indicates that Effort Expectancy does not significantly influence the decision to use SOTS
Maybank Securities. This means that although the system is easy to use, this factor is not the primary
consideration for users when using SOTS. This contradicts the UTAUT model, which states that ease
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of use is a key factor in technology adoption. This finding is consistent with (Fatimah, 2024), who found
that effort expectancy does not influence the decision to use SOTS, possibly due to users' lack of
understanding of its features.

3. Influence of Social Influence on Usage Decision
The findings reveal that Social Influence significantly impacts the decision to use SOTS Maybank
Securities. Social factors, such as influence from friends, family, or the academic environment,
significantly encourage UIN Sumatera Utara students to use SOTS. (Harahap et al., 2020) It also
confirmed that positive social influence can increase a person's interest in investing in the Sharia capital
market. Furthermore, this study is reinforced by a preliminary survey indicating that some lecturers at
the Faculty of Islamic Economics and Business at UIN Sumatera Utara encourage their students to open
securities accounts at Maybank Securities.

4. Influence of Facilitating Conditions on Usage Decision
The study results indicate that the Facilitating Condition does not significantly affect the decision to use
SOTS Maybank Securities. This suggests that although supporting facilities, such as smartphones or
adequate internet networks, are available, this factor is not strong enough to influence users' decisions.
This finding is consistent with (Lantip, 2023), who also found that facilitating conditions do not directly
impact the decision to use Sharia stock trading systems.

5. Influence of Sharia Financial Literacy on Usage Decision
The study found that Sharia Financial Literacy significantly influences the decision to use SOTS
Maybank Securities. Students with a better understanding of Islamic financial literacy tend to be more
interested in using SOTS as an investment platform. This supports the research of (Ummah et al., 2015),
which confirmed that the level of Sharia financial literacy plays a crucial role in encouraging individuals
to use sharia-based financial products.

CONCLUSION

This study uses the UTAUT (Unified Theory of Acceptance and Use of Technology) approach to
analyze the factors influencing the decision to use Maybank Securities' Sharia Online Trading System (SOTS)
among students at UIN Sumatera Utara.

The results indicate that Performance Expectancy and Social Influence significantly impact the
decision to use Maybank Securities SOTS. This suggests that students are more likely to adopt the system
when they expect it to enhance transaction efficiency and receive encouragement from their social
environment, such as friends, family, or academics.

On the other hand, Effort Expectancy and Facilitating Conditions do not significantly influence the
decision to use SOTS. This finding implies that although the trading system is available, students still face
difficulties in understanding how to use it, and the provided facilities are insufficient to promote the
widespread adoption of this technology.

Additionally, Islamic financial literacy is crucial in deciding to use SOTS. Students with a better
understanding of Islamic financial concepts and investments are more confident in utilizing SOTS as their
investment platform.

Overall, this study reveals that despite the presence of factors encouraging the use of Maybank
Securities SOTS, barriers still prevent its widespread adoption among students. Therefore, further efforts are
needed to enhance Islamic financial literacy and simplify system features to make them more accessible to
potential users.
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This is an open access article under the CC BY SA license. (https://creativecommons.org/licenses/by-sa/4.0/)




BASKARA: Journal of Business and Entrepreneurship 11

REFERENCES

Agus Marimin, Abdul Haris Romdhoni, T. N. F. (2015). PERKEMBANGAN BANK SYARIAH DI
INDONESIA. Jurnal limiah Ekonomi Islam, 1(2), 75-87.

Ananda Dwi Cahya, T. A. (2022). Analisis Problematika Bank Syariah Indonesia Setelah Marger Studi Kasus
Bank Syariah Indonesia (BSI). Syntax Literate: Jurnal Ilmiyah Indonesia, 7(12), 17230-17241.

Andri Soemitra. (2018). Bank dan lembaga keuangan syariah (Irfan Fahmi, Ed.; edisi kedi). Kencana.

Aryawan, A. B., & Valdez, M. A. (2024). Customer Engagement Dalam Membantu Keputusan Pembelian
Spotless di Instagram@ Madformakeup. co. Journal of Entrepreneurship ..., 06(04), 229-244.

Desi Nurmaida. (2017). Pengaruh Inflasi, Transaksi Pasar Uang Antar Bank Syariah (PUAS) Dan Investasi
Syariah Terhadap Imbal Hasil Sertifikat Bank Indonesia Syariah (SBIS) Desi Nurmaida.

Dewi, N. A. (2024). Dinamika Pemikiran Ekonomi : Konstruksi Pemikiran Sistem Ekonomi Abad Klasik
Pertengahan dan Kontemporer. Indonesian Journal of Multidisciplinary Scientific Studies (I1JOMSS),
2(1), 72-83.

D. Yadi Heryadi, Dhiana Ekowati, & Dhety Chusumastuti. (2023). Pengaruh Kehadiran Media Sosial,
Orientasi Pasar Terhadap Kinerja UMKM di Jawa Barat. Jurnal Bisnisman : Riset Bisnis Dan
Manajemen, 5(1), 94-107. https://doi.org/10.52005/bisnisman.v5i1.137

Fadhila Amri, N. (2019). Persepsi Pengguna Dan Dampak Media Sosial Dalam Meningkatkan Efektivitas
Kampanye Pemasaran Dan Kinerja Keuangan (Studi Kasus Pada Toko Online Difastore Makassar).
Jounal of Comunication Reserch, 1(2), 40-42.

Fadillah, A. N., & Suryomurti, W. (2024). The Influence of Sharia Financial Literacy and Fintech Lending
Services on the Financial Behavior of Muslim Communities. 9(2), 77-93.

Fatimah, S. (2024). Pengaruh Service Quality, E- Trust Dan Transformasi Digital Terhadap Loyalitas Nasabah
Pengguna Produk BSI Mobile: Kepuasan Nasabah Sebagai Variabel Intervening. Reslaj: Religion
Education Social Laa Roiba Journal, 6, 378-381. https://doi.org/10.47476/reslaj.v6i1.3952

Fauzi Arif Lubis, Nurwani, dan M. H. (2023). Pengaruh Tingkat Profitabilitas Terhadap Harga Saham Bank
Syariah Yang Terdaftar Di Bursa Efek Indonesia. Econetica, 5(1), 161-170.

Harahap, R. D., Zainarti, Aulia, A., & Husni. (2020). The Influence Of Financial Management Practices,
Internal Control System, Human Resources Competency And Information Technology On The Quality
Of Mosque Financial Reports In Langsa City. Journal of Management and Business Innovations, 2(2),
13-21.

Hartono, J. (2022). Teori portofolio dan analisis investasi. UGM Press.

Ibrahim, 1. (2023). Tinjauan Hukum Islam Terhadap Investasi Digital Asset Non-fungible Token (NFT) Pada
Marketplace Opensea. Universitas Islam Indonesia.

llyas, M. R., Dirgantara, I. M. B., & Januardi, N. V. (2022). Pengaruh Penggunaan Aplikasi Pegadaian Digital
Dan Kualitas Pelayanan Terhadap Loyalitas Pelanggan Dengan Kepuasan Konsumen Sebagai Variabel
Intervening (Studi Pada Pt. Pegadaian (Persero) Kantor Wilayah Semarang). Diponegoro Journal of
Management, 11(4), 1-15.

Lantip, S. M. dan D. (2023). Pengaruh Transformasi Digital Terhadap Kinerja Keuangan Dengan Ukuran
Perusahaan Sebagai Moderasi. Diponegoro Journal Of Accounting, 12(4), 1-11.

Laturette, K., Widianingsih, L. P., & Subandi, L. (2021). Literasi Keuangan Pada Generasi Z. Jurnal
Pendidikan Akuntansi (JPAK), 9(1), 131-139. https://doi.org/10.26740/jpak.v9n1.p131-139

Lutfillah, N. Q., Hapsari, A. P., & Candrawati, T. (2024). Determinants of Students’ Decisions to Use Paylater
Digital Financial Products. BASKARA : Journal of Business and Entrepreneurship, 7(1), 42-54.
https://doi.org/10.54268/baskara.v7i1.23263

Mareta, S. N., Wardani, D. T. K., Hanim, A. L., Rahmawati, D. C., Puspitasari, N. P., & Darsono, S. N. A. C.
(2024). Peran Transformasi Digital Terhadap Kepuasan Nasabah Green Banking. Journal of Waqf and
Islamic Economic Philanthropy, 1(3), 1-11. https://doi.org/10.47134/wiep.v1i3.273

Cite: Andani, N. P., Nasution, M. L. |., & Harahap, M. I. (2025). Determination of the Decision to Use Maybank Securities SOTS on UIN Sumatera Utara
Students with the UTAUT Approach. BASKARA: Journal of Business and Entrepreneurship, 7(2), 144-155. DOI: 10.54268/baskara.v7i2.25850



BASKARA: Journal of Business and Entrepreneurship 12

Nasution, M. L. 1. (2018). Manajemen Pembiayaan Bank Syariah. Febi Uin-Su Press.

Nurul Aulia Dewi, Alika Hariani, P. P. R. (2023). ANALISIS MANFAAT MEDIA SOSIAL SEBAGAI
PENGEMBANGAN UMKM DI KABUPATEN DELI SERDANG. Kabillah (Journal of Social
Community), 8(14), 129-143.

Pradana, N. W., & Sumiyana, S. (2023). Analisis Kebutuhan UMKM Indonesia Dengan Menggunakan
Pendekatan Penalaran Hierarki Maslow Secara Organisasional. ABIS: Accounting and Business
Information Systems Journal, 11(3), 260. https://doi.org/10.22146/abis.v11i3.85988

Rusdi, R., Amiani, A., & Murjana, I. M. (2022). Pengaruh Media Sosial, Ecommerce Dan Website Terhadap
Kinerja UMKM Pada UMKM Tenun Di Lombok Tengah. Jurnal Econetica: Jurnal Ilmu Sosial,
Ekonomi, Dan Bisnis, 4(2), 81-92. https://doi.org/10.69503/econetica.v4i2.312

Sapthiarsyah, M. F., & Junita, D. (2024). PENGARUH PENGGUNAAN MEDIA SOSIAL DAN
PEMASARAN DIGITAL TERHADAP KINERJA UMKM. Jurnal llmiah Pena, 21(02), 330-370.

Siti Nurhalita, & Imsar. (2022). Peran Pemerintah Daerah Dalam Pemberdayaan Usaha Mikro Kecil
Menengah (Umkm) Di Kabupaten Langkat. Maro: Jurnal Ekonomi Syariah Dan Bisnis, 5(1), 84-90.
https://doi.org/10.31949/maro.v5i1.2282

Soemitra, A., Kusmilawaty, & Rahma, T. I. F. (2022). The Role of Micro Waqf Bank in Women’s Micro-
Business Empowerment through Islamic Social Finance: Mixed-Method Evidence from
Mawaridussalam Indonesia. Economies, 10(7). https://doi.org/10.3390/economies10070157

Ummah, B. B., Nuryartono, N., & Anggraeni, L. (2015). ANALISIS INKLUSI KEUANGAN DAN
PEMERATAAN PENDAPATAN DI INDONESIA. Jurnal Ekonomi Dan Kebijakan Pembangunan,
4(1), 1-27.

© 2025 The Authors. Published by The Center for Border and Coastal Studies (PSPP), Universitas Muhammadiyah Jakarta
This is an open access article under the CC BY SA license. (https://creativecommons.org/licenses/by-sa/4.0/)




