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Abstract 

Entrepreneurship plays an important role in the creation and growth of business as well as the 

growth and prosperity of the region and the country. The importance of entrepreneurship in job 

creation and economic development is recognized worldwide. This  research  is  motivated  by  

the  low  entrepreneurial  intention  of  Vocational  High  School students which is also have an 

impact on unemployment. This study aims to determine and analyse the mediating effect of 

perceived desirability and perceived feasibility on the effect of entrepreneurial knowledge on 

entrepreneurial intention. The method used in study is an explanatory survey research with data 

collection techniques through a questionnaire and observation. The population of this study 

were students of PGRI Bandung Vocational High School class XI and XII academic year 

2019/2020 as many as 305 students and sample of this research is 176 students. The results 

show that: 1) entrepreneurial knowledge has a significant effect on entrepreneurial Intention 

2) perceived desirability mediates the effect of entrepreneurial knowledge on entrepreneurial 

intention 3) perceived feasibility mediates the effect of entrepreneurial knowledge on 

entrepreneurial intention. 
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INTRODUCTION 

Entrepreneurship plays an important 

role in the creation and growth of business 

as well as the growth and prosperity of the 

region and the country (Hisrich et al., 2017). 

The entrepreneurial climate stimulates 

innovation, fosters economic transactions 

and can encourage the creation of various 

jobs (Yulianto, 2016). The role of 

entrepreneurship is not only as a driving 

force for the community's economy, but 

also as a driver for social change to improve 

the quality of human life (Darmadji, 2012). 

Many entrepreneurs produce the products 

that make human life easier and more 

comfortable so that humans become more 

productive, communicate easier and find 

out more about what is happening around 

them (Suranto, 2011). 

Indonesia needs at least 4 million 

new entrepreneurs to help strengthen the 

economic structure. Meanwhile, the current 

entrepreneurial ratio in the country is still 

around 3.1 percent of the total population. 

This ratio is still far below neighbouring 

countries such as Malaysia, which is 

already at the 5 percent level and Singapore 

which has reached the 7 percent level 

(Ministry of Industry, 2018). For this 

reason, the government needs to encourage 

to increase the number of entrepreneurs so 

that the economy in Indonesia can develop. 

The number of qualified entrepreneurs in a 

country is determined by the number of 
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students who intend to become 

entrepreneurs (Linan & Chen, 2009). 

Intention is considered as the best 

predictor to predict a person's interest in 

becoming an entrepreneur (Krueger et al., 

2000). Intention is defined as a state of mind 

that directs one's attention (experiences and 

actions) towards certain objects and goals or 

paths (means) to achieve something (Bird, 

2014). In simple terms, intention is also 

defined as a sense of preference and a sense 

of attachment to something or activity, 

without being asked (Slameto, 2010). 

Meanwhile entrepreneurship is a process 

that integrates opportunities, resources and 

people (Timmons and Spinelli, 2009). Thus 

the intention of entrepreneurship can be 

interpreted as the tendency of the heart in a 

person to be interested in creating a business 

which then organizes, manages, takes risks 

and develops the business he creates 

(Suryana, 2006). 

The importance of entrepreneurship 

in job creation and economic development 

is recognized worldwide (Malebana & 

Swanepoel, 2019). Based on the  Global 

Entrepreneurship Index (GEI) 2019 report, 

Indonesia is ranked 75th out of 137 

countries. This data shows that Indonesia 

still has a low level of entrepreneurship 

compared to other countries (GEI, 2019). 

Unemployment occurs because the 

ratio between the number of job 

opportunities offers is not proportional to 

the number of graduates or the supply of 

new workers at all levels of education 

(Sumadi & Sulistyawati, 2017). Judging 

from the highest education level completed 

in February 2017 to February 2019, 

Vocational High Schools (SMK) 

contributed the highest unemployment rate 

compared to SD, SMP, SMA, Diploma and 

University education levels, namely 8.63 

percent to 9.27 percent        ( BPS, 2019). 

The causes of vocational 

unemployment are the imbalance between 

expectations for work and limited work 

capacity, lack of knowledge, skills and 

creativity in work and lack of motivation 

and courage to become entrepreneurs 

(Widiyarini, 2018). Low entrepreneurial 

intentions also have an impact on 

unemployment (Fadli et al., 2020; 

Meswandi, 2018; Tulenan, 2018). In 

general, the younger generation is more 

interested in becoming employees than in 

doing business independently  (Niode, 

2007). The number of unemployment and 

poverty can be reduced by having the 

courage to open new businesses or 

entrepreneurship (Melyana, Rusdarti & 

Pujiati, 2015). In other words, the problem 

of unemployment in Indonesia can be 

reduced by increasing the number of 

entrepreneurs (Kurjono, Asep, 2020). 

Vocational High Schools (SMK) 

have a large enough opportunity to 

participate in building an economic system 

by taking advantage of youth development 

stages and educating students to be 

interested in becoming entrepreneurs. 

Therefore, SMK must prepare graduates 

who are ready to become entrepreneurs and 

the government recommends SMK 

graduates to become entrepreneurs in order 

to support the creation of creative people in 

the development of creative industries 

(Cucu, 2020). 

The two main theories used as the 

basis for researchers to study 

entrepreneurial intentions are the 

Entrepreneurial Event Model (Shapero and 

Sokol, 1982) and The Theory of Planed 

Behavior (Ajzen, 1991). According to the 

Entrepreneurial Event theory, 

entrepreneurial intention is a function of the 

desire that is felt, the perceived feasibility 

and the tendency to act (Fadli et al., 2020). 

Meanwhile, the idea of entrepreneurial 

intentions conceptualized by Azjen (1991) 

argues that a person's intention to do 

something can be seen from attitudes, 

subjective norms, and perceived behavioral 

control (Ferreira et al., 2017)) which is 

known as theory of planned behavior. Then 

Linan (2004) by adding elements of 

entrepreneurial knowledge obtained 
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through education into the integration of the 

two models (Linan, 2004). 

Linan (2004) proposed that 

entrepreneurship education to an individual 

had to strengthen the participant’s intention 

to become an entrepreneur. He developed 

the concept of entrepreneurial intention-

based models by integrated two theories of  

planned behavior by Ajzen (1991) and 

theory of entrepreneurial event by Shapero 

and Sokol (1982) by adding the element of 

entrepreneurial knowledge, acquired 

through education as shown in Figure 1. 

 

 

 

Figure 1. Research Model (Linan, 2004) 

 

The increasing number of 

entrepreneurs cannot be separated from the 

role of education (Fadli et al., 2020).  

Knowledge of entrepreneurship will form a 

tendency to open new businesses in the 

future (Darmanto, 2013). According to 

entrepreneurial human capital (EHC) 

theory, individuals who have 

entrepreneurial knowledge tend to become 

entrepreneurs (Ni & Ye, 2018). An 

entrepreneur will not be successful if he 

does not have the knowledge, ability, and 

will (Suryana, 2006). Entrepreneurship 

education can strengthen a person's 

intention to become an entrepreneur (Linan, 

2004). Entrepreneurial knowledge refers to 

the level of individual knowledge required 

to start and run a business which includes 

knowledge of entrepreneurial opportunity 

recognition and exploitation and knowledge 

in finance. aspects of starting and running 

the business as financial management, 

marketing, production, and human resource 

management (Roxas et al., 2009). 

Therefore, it is necessary to have 

entrepreneurship education in the 

curriculum at every level of education 

(Kurjono, Asep, 2020). 

Individuals who have entrepreneurial 

knowledge factors will be able to develop 

positive perceptions of entrepreneurial 

feasibility that give birth to entrepreneurial 

actions (Darmanto, 2013; Wafiatun et al., 

2017). Greater knowledge of the 

entrepreneurial environment will certainly 

contribute to a more realistic perception of 

entrepreneurship and directly provide a 

greater awareness of the existence of 

professional choices and desires that serve 

as the intention to become a more credible 

entrepreneur.   

 

Entrepreneurial Intention 

Entrepreneurial intention generally 

refers how likely an individual would set up 

a business (Linaaan, 2004). Entrepreneurial 

intention can be interpreted as the tendency 

of the heart in a person to be interested in 

creating a business which then organizes, 

manages, takes risks and develops the 
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business he creates (Suryana, 2006). 

Entrepreneurial intention can be defined as 

a state of mind that directs and guides 

individual actions towards the development 

and implementation of new business 

concepts. 

 

Entrepreneurial Knowledge 

Entrepreneurial knowledge refers to 

the level of individual knowledge required 

to start and run a business that includes 

knowledge of business opportunities, 

financial management knowledge, 

marketing, production, and human resource 

management knowledge (Roxas et al., 

2009). Entrepreneurial knowledge is 

defined as a person's understanding of 

entrepreneurship with positive, creative, 

and innovative characters in developing 

business opportunities to become business 

opportunities that benefit him and society or 

consumers (Kuntowicaksono, 2012).  

 

Perceived Desirability 

Perceived desirability refers to the 

degree to which a person feels an attraction 

towards a given behaviour (to become an 

entrepreneur (Linan, 2004; Degeorge & 

Fayolle, 2011). Shapero & Sokol (1982) 

argues that someone who has a high 

perceived desire will feel enthusiastic about 

starting a new business and become a big 

advantage in an on-going business 

(Almqvist & Björnberg, 2010). Perceived 

desirability is felt has in common with 

attitudes towards behavior and subjective 

norms (Kurniawan, 2019). The perceived 

social norms are considered as an additional 

aspect to strengthen the performance of 

attitude and behaviour coming from outside 

the individual (Buana et al., 2017). 

 

Perceived Feasibility 

The perceived feasibility reflects the 

level of ability and skills felt by the 

individual which enables him to face 

potential challenges (Almqvist & 

Björnberg, 2010). Perceived feasibility has 

in common with perceived behavioral 

control or self-efficacy (Kurniawan, 2019; 

Hisrich et al., 2017). Self-efficacy 

significantly influenced entrepreneurial 

behavior and was a key tool in 

entrepreneurship education to improve 

students’ entrepreneurial intentions 

(Fayolle & Gailly, 2015). Individuals will 

have stronger intentions to act when taking 

action is deemed appropriate and 

pleasurable. The higher the feasibility and 

the perceived desire, the stronger the 

intention to act entrepreneurially (Hisrich et 

al., 2017).  

Previous research has shown that 

perceived desirability and perceived 

feasibility have a positive and significant 

effect on entrepreneurial intentions. 

(Guerrero et al., 2008; Giagtzi, 2013; 

Dissanayake, 2014; Asunka, 2016; Hattab, 

2014; Kurniawan, 2019). 

 

RESEARCH METHODS 

The method used in this research is 

descriptive verification method with 

quantitative survey design. The research 

population is the students of SMK PGRI 

Bandung. The sample size of the study used 

the Isaac Michael formula (Sugiyono, 

2004). From the total population, the 

sample size was 176 respondents.  This 

study consisted of 4 variables 

entrepreneurial intention (Y) as an 

endogenous variable referring to (Van 

Gelderen et al., 2008; Vemmy, 2013 ; 

Handaru et al., 2014) consisting of 3 

indicators; preference (3 item), desire            

(2 items) and plans (3 items). 

Entrepreneurial knowledge (X1), referring 

to (Roxas et al., 2009 ; Kurjono, 2017) 

consists of 4 indicator;  basic knowledge of 

entrepreneurship             (3 items), 

knowledge of business opportunities (2 

items), knowledge of business planning (1 

item) and knowledge of business aspects (4 

items). Perceived desirability (M1) refers to 

(Krueger et al., 2000; Linan, 2004;  Shook 

& Bratianu, 2010; Dissanayake, 2014 

Panwala et al., 2017) consist of 2 indicators; 
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personal attitude (4 items) and perceived 

social norms (3 items). Perceived feasibility 

(M2) refers to (Krueger et al 1994, Guerrero 

et al., 2008 ; Kurjono, 2017) consisting of 1 

indicator, : entrepreneurial self efficacy.  

 

RESULTS AND DISCUSSION 

Direct Effects  of the Entrepreneurial 

Knowledge on Entrepreneurial 

Intentions 

The test results show partially the 

direct effect of entrepreneurial knowledge 

(EK) on entrepreneurial intention (EI) 

(direct effect of X on Y = c') shows the 

effect coefficient of c' = 0.354, t = 4,630, p-

value = 0,000. The results of this test 

indicate that basically entrepreneurial 

knowledge has a positive effect on 

entrepreneurial intentions and is also 

statistically significant (p-value ˂ 0.05).

 The first hypothesis which states 

that entrepreneurial knowledge has a direct 

effect on entrepreneurial intentions, then the 

first hypothesis can be accepted. The results 

of the study indicate that entrepreneurial 

knowledge has a direct and significant 

effect on students' entrepreneurial 

intentions. 

 

Mediating Effect of Perceived 

Desirability on the Effect of 

Entrepreneurial Knowledge on 

Entrepreneurial Intentions 

The result show partially 

entrepreneurial knowledge (EK) has a 

positive effect on perceived desirability 

(PD) with a coefficient of a1 = 0.495, t = 

17.077, p-value = 0.000. This shows that the 

positive influence of entrepreneurial 

knowledge (EK) on internal perceived 

desirability (PD) is statistically significant 

(P-value <0.05). 

The same result also occurs in the 

entrepreneurial intention (EI) model which 

is positively influenced by perceived 

desirability (PD). This shows that the effect 

of perceived desirability (PD) on 

entrepreneurial intention (EI) is positive 

and statistically significant.  

 Based on the explanation above, 

then to answer the second hypothesis, the 

statistical test is followed by testing to 

determine the indirect effect of 

entrepreneurial knowledge (EK) on 

entrepreneurial intention (EI) through 

perceived desirability (PD) (indirect effect 

of  X on Y via M1 = a1b1) which is 

estimated as a1 b1 = 0.495 (0.204) = 0.100. 

The effect of the indirect effect (EK → PD 

→ EI) is 0.100 which is interpreted as 

significantly positive. The results show that 

perceived desirability mediates the effect of 

entrepreneurial knowledge on 

entrepreneurial intentions. 

 

Mediating Effect of Perceived Feasibility 

on the Effect of Entrepreneurship 

Knowledge on Entrepreneurial 

Intentions 

The results show partially that 

perceived feasibility (PF) is positively 

influenced by entrepreneurial knowledge 

(EK) with a coefficient of a2 = 0.428, t = 

18,117, P-value = 0.000. This shows that 

the positive influence of entrepreneurial 

knowledge (EK) on perceived feasibility 

(PF) is statistically significant (P-value 

<0.05). 

The same result also occurs in the 

entrepreneurial intention (EI) model which 

is positively influenced by perceived 

feasibility (PF), this can be seen from the 

coefficient b2 = 0.514, t = 3.334, P-value = 

0.001. This shows that the effect of 
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perceived feasibility (PF) on 

entrepreneurial intention (EI) is positive 

and statistically significant. 

Based on the explanation above, 

then to answer the third hypothesis, the 

statistical test is followed by testing to 

determine the indirect effect of 

entrepreneurial knowledge (EK) on 

entrepreneurial intention (EI) through 

perceived feasibility (PF) (indirect effect of 

X on Y via M2 = a2 b2) which is estimated 

as a2 b2 = 0.428 (0.514) = 0.219 

The effect of the indirect effect (EK → PF 

→ EI) is 0.219 which is interpreted as a 

significant positive. The results of this test 

indicate that the perceived feasibility (PF) 

mediates the effect of entrepreneurial 

knowledge on entrepreneurial intentions.  

 

The Simultan Effect of Entrepreneurial 

Knowledge, Perceived Desirability and 

Perceived Feasibility on Entrepreneurial 

Intentions 

Based on the results of the first 

hypothesis test, explaining the direct effect 

of entrepreneurial knowledge on 

entrepreneurial intention is accepted. The 

results showed that the higher the 

entrepreneurial knowledge one has, the 

higher the entrepreneurial intention. 

Based on the results of the second 

hypothesis test, it explains that the indirect 

effect of entrepreneurial knowledge through 

perceived desirability as a mediating 

variable on entrepreneurial intention is 

accepted. The results showed that the higher 

the attitudes and support from the closest 

person, the higher the entrepreneurial 

intention.     

 The third hypothesis test explains 

the effect of entrepreneurial knowledge 

through perceived feasibility as a mediating 

variable on entrepreneurial intention when 

it is accepted. The results showed that 

entrepreneurial intentions were determined 

by the degree of belief about how confident 

and able to manage the business when they 

started a business. Someone who has 

perceived behavioral control tends to be 

more resilient control to have confidence to 

start a business as well as to be confident in 

managing the business.    

The fourth hypothesis test explains 

that the simultaneous effect of 

entrepreneurial knowledge, perceived 

desirability and perceived feasibility on 

entrepreneurial intentions is accepted. 

 

CONCLUSION 

Based on the analysis, hypothesis testing 

and discussion that has been described, the 

following conclusions can be drawn: 

1) Entrepreneurial knowledge has a positive 

and significant effect directly on 

entrepreneurial intentions. This means that 

the better their knowledge of 

entrepreneurship, the better their 

entrepreneurial intentions. 

2) Perceived desirability positively and 

indirectly mediates the effect of 

entrepreneurial knowledge on 

entrepreneurial intentions. 

3) Perceived feasibility positively and 

indirectly mediates the effect of 

entrepreneurial knowledge on 

entrepreneurial intentions. 
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